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EDITOR’S MAILBOX

Having been a “‘reel person”’ for many years and an avid reader of
Reel People, 1 have heard the question asked many times, ‘‘When are
they going to come up with a better way to ship films?”

The MOVIE MOVER consists of only three primary parts and is used
for shipping and circuiting feature-length films. Prior to the last
screening of a feature, a flat circular disc is placed on the take-up
platter, along with a special center ring. After the last show, the top
cover is simply locked to the lower disc, forming a totally enclosed
container for shipping.

The MOVIE MOVER’s top cover makes a great dust cover during
non-operating hours. Film handling is more efficient and the potential
dust accumulation and print damage is minimized.

Steven Klindworth, S. Bose Inc.

Editor’s Note:

—An interesting concept, and certainly worth considering for moving
a print between screens within a theatre complex. Buf shipping a
roll of film over 4 fi. in diameter and weighing over 50 pounds may
be quite cumbersome.
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@ There seem to be a lot of changes occurring within

® NATO with the reaffiliation of TAC (Theatre
Association of California). Now that you are the first paid
president and headquarters will be in Los Angeles, can you give us

some specifics about this restructuring?

A. The move to Los Angeles will occur this summer.

® The heart of the business has moved to L.A. and
NATO feels the need to be there as well. There will be a
monitoring presence in Washington D.C. However, it is yet to be
determined what form this presence will take. As far as the struc-
ture, the organization starts with the members. There is the board
of directors, the executive committee, and a cabinet, which will be
in the most frequent contact with me. The staff in the Los Angeles
office will include an executive director and several additional people
to handle the day-to-day operations of NATO. I will remain in

Northern California, but will travel to Los Angeles as required.

o Will the reaffiliation of TAC with NATO affect the

o California group?

A. TAC has always been a very strong independent

@ organization dealing with problems within the state
of California, and I am certain that will continue. TAC has
announced it will change its name to NATO of California, but will
maintain its separate presence, identity and offices under the able
leadership of Bob Selig. They will continue to do the same great
job they have always done. NATO is affected by regaining one of
its strongest State units, and presumably regaining a number of
members through the reaffiliation of TAC with NATO.

[ ]
® NATO encompasses a very diverse group of members.
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What do you see as the challenges and opportunities

for each of these groups?

A. The major opportunity is the potential to learn from
o cach other. With the distribution-aligned circuits as
members of NATO, there will be more sensitivity to each other’s
problems. When you work with someone and get to know them,
you become more sympathetic to their needs. There can be
learning on both sides. It will be easier to work on programs and
explore opportunities of common interest. One possibility —and
this is nothing concrete yet—is the creation of an institutional
advertising program with both distribution and exhibition
mutually promoting our industry. The challenges are brought
about not only by distributors entering exhibition but also by the
consolidation occurring within exhibition. All of these diverse
groups must co-exist and learn from each other. Each brings
something a little bit different to the party. Some of the important
innovations and unique operational concepts begin in the smaller \
circuits and in the individually owned theatres. It will be a chal-

lenge to keep all of these various constituencies happy and healthy.
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Q: The vertical integration of distribution

* through ownership of theatres may potentially

impact the traditional ways of doing business.
Please comment on both the positive and
negative aspects of this trend.

A: Now that distribution owns theatres,
they will be more sensitive to keeping production
up—and keeping the window open. In other
words, they will realize the importance of
keeping exhibition the first forum for their
product. The greatest concern is that we don’t
revert to pre-consent decree days, when exhibi-
tors were not all treated fairly and equally.
People are more sophisticated today and more
sensitive to these potential problems. We can
work together to avoid them.

Q: Do you feel that studio ownership of
theatres will contribute to the availability of
year-round product rather than the heavy

saturations at Christmas and early summer?

A: Hopefully. Again that is an area where,

~ when sensitivity increases, remedies are more

quickly forthcoming. There is no doubt that
certain times of the year are better than others
to release product. But this has been greatly ex-
aggerated and become a self-fulfilling prophecy.
This could change. A serious conflict arises
when a theatre is contractually obligated to
hold one picture and also open a new one on a
certain date. These are the sorts of problems
that can be worked out more reasonably when
people have mutual interests.

+ A number of distributors have consoli-
dated their branch offices in the United States.
What affect has this had upon the buying
operations of the theatres? Has service been
affected in the smaller cities?

A: Yes, it has been affected. It is under-
standable that distribution is consolidating
when exhibition is consolidating. The principle
negative impact has been in smaller towns and
with independent circuits and individually-
owned theatres. This is not what anyone
intended to happen, but the people who are
selling the films are further removed from the
theatres which they serve. They are not as
familiar with the territories as they used to be
when there were more branches and there was

much closer contact. For example, San
Francisco has three branches, compared to ten
previously. This distance has created a certain
degree of unfamiliarity and it is more difficult
for the theatres in the smaller areas, and
especially those that are independently owned,
to obtain product on a timely basis.

“A serious conflict arises when

a theatre is contractually
obligated to hold one picture and
also open a new one on a certain
date”

Q: Has the introduction of exhibitor rela-
tions people in several of the studios helped to
ease some of the problems?

A: It is definitely an avenue to follow, but
this is a real and pressing problem and needs to
be addressed more forcefully than it has been.
It is not anyone’s intention to provide bad
service and certainly no one wants to cut off
the smaller towns from product. It is an
inevitable offshoot of consolidation and we
have to figure out the best way to deal with it.

Q: Theatre screens now number in excess of
21,000 in the United States. Has this heavy ex-
pansion resulted in *‘over-screening’ in certain
markets? Is the public better served by having
the same film play in, say, three theatres within
a two-mile radius of one another or does that
make it difficult for any screen to gross?

A: Yes, there is ‘‘over-screening’’ in some
markets, but that is basically the nature of free
enterprise. It is really shocking to compare the
number of screens in certain markets today to
the number that existed three to five years ago.
Fortunately, business is good and the over-
screening has not been as big a problem as it
may be if a product shortage should develop.

With regard to the number of prints released in
an area, this is clearly a balancing issue and it
is up to the distributors to determine how many
runs they will make available on any particular
film. They are going through a great deal of
soul searching on this issue now. There is a
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certain degree of tension between the cost of
advertising and the cost of prints and how you
mix the two to get the best possible result.
Every market has to stand on its own and the
results will usually dictate what the most
advantageous pattern of distribution will be.

Q: At a ShoWest session, some exhibitors
felt NATO should follow through with a theatre
presentation upgrade. What would you like to
see in such a program?

A: At ShoWest several exhibitors discussed
this. [ think most, if not all, of the leadership
of NATO agrees. This is an area where NATO
can work for the betterment of all of its
members and at the same time better serve

the public.

Q: What involvement would you like to see
from other industry organizations for this type
of program (i.e., TEA, SMPTE, etc.)?

A: Before any program is instituted, we
should get input from all of those organizations.
They all have something to contribute. If we
can get one well-orchestrated program with
everyone participating from the beginning, it
will be the best program possible.

Q: Last year was a banner year at the box
office. What can exhibitors do to keep the bottom
line so solidly in the black for the future?

A: Good and plentiful product is really the
key ingredient, along with the fact that there
are many rejuvenated screens in the United
States. Exhibitors have invested a lot of money
over the last several years building new theatres
as well as improving existing screens. This fact
together with the availability of good product is
what added to the bottom line.

We need to continue to be sensitive to the needs
of the public. Keep providing them with the
best facilities possible. Keep providing them
with the best service possible. Make them
realize that going to the show is an experience
that is different than sitting home and watching
the tube. Make them realize it is a bargain
compared to other forms of out-of-the-home
entertainment. Being responsive to our
customer’s wants and needs will keep the
bottom line strong. @
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SCRATCH

FREE

PRESENTATIONS

During the manufacturing and processing of film, extreme
care is taken to keep the film free from dirt and scratches. Film
handlers often wear special lint-free clothing, including shoe and
hand coverings. Dirt and dust are minimized through extensive air
handling systems which filter the room air approximately ten times
per hour.

Why all the effort? To make sure that the cinematographer,
the director and the audience get the best the industry has to offer.
Care should always be used when handling film to maintain the
best possible image. The theatre is the final and most important
link in the distribution chain.

Scratches are the primary form of print damage and are easy
to prevent. Last year, the Society of Motion Picture and Television
Engineers (SMPTE) conducted a test program, the Theatre Quality
Evaluation Program, in Los Angeles. Of the total performances
observed, 57.6% contained scratches on the film (Figure 1). The

study identified scratches as the biggest hindrance to satisfactory

Figure | SMPTE Theatre Quality Evaluation

Brightness Scratches  Focus Aperture  Steadiness Screen Condition

picture quality. Even when other contributing factors were above

average or excellent, scratches continued to be a problem. In the

highest-rated circuit, 27% of the performances observed contained {‘d{,
N

scratches. In the lowest-rated theatres, 80% of the prints showed
objectionable scratches.

Everyone handling film MUST be aware of how easily a print
can be scratched. Every effort should be made by YOU to
minimize the amount of scratching and other damage while the
film is in your care.

Before exploring the causes of scratches, a discussion of how

film is made and the role it plays in image quality may be helpful.

Film Composition

Motion picture film is made of gelatin emulsion layers
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(Figure 2), coated on a transparent plastic base. The supporting

*layer is called the base. The base must be transparent, free of

imperfections, chemically stable, and not photographically sen-
sitive, while remaining strong and flexible. The materials used in
making film base have an influence on the amount of physical
damage a film can tolerate before being rendered useless.

At present, there are two types of film base: triacetate (acetate)
and polyester base. Acetate film base is made from cotton linters
or wood pulp, purified and treated with chemicals and solvents.
The majority of release prints are printed on acetate based stock.
Acetate prints may be cement-spliced and, with care, can last
many hundreds of projections. Polyester film base is made from
petro-chemicals, and has extremely high tear strength, but it can-
not be cement-spliced. Kodak’s trade name for polyester base film
is ESTAR.

The emulsion layers are the light-sensitive elements within
which the image is formed. The typical color emulsion is 0.0003 of

an inch thick. The emulsion layers consists of light-sensitive silver

) halide salts suspended in a gelatin layer. Color print film

~essentially, has three emulsion layers, sensitive to green, red and
blue light respectively. After printing and processing (developing),
magenta, cyan and yellow dyes are formed, yielding a full-color
image. The magenta dye controls the green light, the cyan dye
controls the red light and the yellow dye controls the blue light.
Motion picture film damage occurs when the physical limita-
tions of the film are exceeded. A print can be ruined in one pass
through the projector, or can look like new after hundreds of
showings. It all depends on the care you take while the film is in

your possession!
Scratches

Abrasion and scratching are usually caused by careless
handling, improper threading and poorly-maintained equipment.
A scratch the width of a human hair will be magnified hundreds
of times in projection, and ruin the image on the screen.

If the base side of the print becomes scratched, a black line
will be projected. The scratch appears black because the light
shining through the clear base layer is refracted by the uneven

surface of the scratch.

Because the emulsion layers consist chiefly of gelatin, they are
easily scratched. The depth of the scratch in the emulsion deter-
mines the color that appears on the screen. A light scratch will
project black. A scratch that has gone through the top magenta
layer will project green. As it permeates the cyan layer, it appears
yellow. A heavy scratch will project white, indicating the scratch
has reached the base layer. The presence of scratches should

always lead you to investigate the cause(s).

Dirt

Modern equipment is designed to transport film hundreds of
times without producing abrasion or dirt that is visible on the

screen. But the equipment must be maintained properly and be in

Figure 3

good repair (Figure 3). You invite dirt, abrasion and scratching
every time you handle film carelessly, fail to maintain your
equipment or allow the cleanliness of your work area to slip.

You should assess your own film-handling situation by paying
particular attention to the type and amount of ventilation, the
materials used for floor surfaces, and dust accumulation on your
benches and equipment. Dirt on the work bench or rewind will
ultimately result in poor image quality. Static electric charges
generated by winding the film, especially under low relative
humidity conditions, will attract dirt to the film.

It is especially important to use lint-free gloves when handling
the film (Figure 4). Skin oils and oils from your other duties, such
as projector oil on your hands, will leave imprints on the film,
attracting dirt and dust particles. Film should be handled by the

edges whenever possible. Try not to ever touch the actual picture



or soundtrack area. Even a gloved hand can scratch the picture or Rollers

soundtrack, especially when the glove is dirty. e
All rollers should be monitored for easy rotation. Flat spots can. -

develop if the rollers do not turn freely and are not properly

lubricated (Figure 5). Even if the roller rotates freely, it should be
replaced immediately if it has flat spots. With the exception of the
optical sound drum, there should be no contact between projector

components and the image area of the film. The abrasion caused

by film passing over a flat roller can be extensive, especially on a
Figure 4 new print with a softer emulsion. Rollers, with bearings that do
not rotate freely must be replaced; others may be disassembled

Usually abrasion and cinch marks are caused by dirt on the
and cleaned.

film. Scratches are extreme examples of abrasion. The presence of . ) . .
) ] ] ) After threading and before starting the projector, the entire
scratching should lead you to investigate the cleanliness of pad i ]
) ] ] film path should be re-examined (Figure 6) and advanced by hand
rollers, gate, intermittent pressure pads, and sound idler rollers as
well as the other channels through which the film passes.

Contact between the film and dirt or other foreign particles
can be minimized in a number of ways:

1. Clean the entire film path after each performance;

2. Do not allow the film or leader to contact the floor during

threading;

3. Use platter covers to protect the film and platters when

. Figure 6
not 1n use;

4. Keep food and cigarettes away from film handling areas; to check for proper thread-up. The film should be positively

5. Keep the floors and work areas of the projection room seated between the rollers’ flanges. Allowing the film to ride over
clean by frequent damp-wiping; a flange can cause a scratch for the entire length of the print.

6. Keep the film from touching any surface that may have Make sure all of the adjustable rollers are correctly aligned. Severe
dirt on it. Remember, any dirt particle will be magnified scratching and abrasion can occur if film is allowed to drag across
hundreds of times when projected on your screen. one or more out-of-line roller assemblies.

Figure 5
Flat spot

Figure 7

Platter

Resist pulling the film quickly through the platter centerpiece

during thread-up (Figure 7). The film may become tightly wound



around the centerpiece causing a ‘‘brainwrap,’” which will result in
abrasion. If the feed platter has not been turned on, the same
result will occur if thread-up is attempted.

Improperly positioned guide rollers may allow the film to rub
on the platter surface and be scratched. Adjust the roller to the
take-up platter to avoid contact between the platter and the film
edge until it con-
| tacts the take-up
ring (Figure 8). Do
ROt Over-correct
or the film may

ride up and spill

off the ring.
Figure 8

Winding

During build-up and tear-down the potential for scratching is
considerable. The film path from the autowind to/from the platter
should be as direct as possible with no twist (Figure 9). The speed

dial should be placed on the minimum setting. Prior to increasing
the speed, the entire film path should be checked and the

alignment of the rollers should be examined (Figure 10).

canTaal

Figure 10

Gradually increase the reel
speed. Abrupt accelerations of
the reel cause convolutions of
the film to rub against them-

sefves, causing small scratches

known as ‘‘cinch marks.” During
Figure 9 the rewind process, maintain a
constant winding speed. If the speed is allowed to fluctuate, loose
laps of film may develop. During rewinding, film convolutions can
slip against one another and cause abrasion.
Never tighten a loosely-wound reel by pulling on the film
end. Maintain sufficient tension during winding so the film does

not slip against itself during start and stop.

As the reel end approaches, reduce the winding speed. The
tails of the reel should not be allowed to continue revolving un-

necessarily. This could result in scratching and battering of the film.
Misalignment

Check the alignment of the film as it enters the feed sprocket
and as it leaves the hold-back sprocket. Misalignment of the film

in the gate can also cause abrasion and scratching.
Film Cleaning

Film cleaning at the theatre should remove dirt and dust, but
if done improperly, will scratch the film. When utilizing a dry-web
system, the film cleaning process should be monitored closely to
ensure that the web does not become loaded with dirt, to the
extent that it acts like a piece of sandpaper and scratches the film.
Never try to clean a print by running it through a dry cloth. The
rubbing action will generate a high static charge that will hold any
dirt and attract even more. And scratching the film is almost a
certainty!

Short sections of a print may be cleaned using a cloth or
plush pad moistened with film cleaning solvent. The area should
be well ventilated and safe handling procedures should be utilized
when using film cleaning solvents. NEVER use extremely
hazardous or flammable solvents, such as tetrachloride, benzene
or kerosene.

Scratching can also affect your sound quality. Deep scratches
in the soundtrack area are objectionable, especially when the
scratches become partially filled with dirt and cause random noise.

A motion picture is an lusion created by many people
involved in a variety of arts and sciences. Preserve your theatre’s
patrons’ fotal involvement in this Hlusion by projecting film that i
free from scratches and dirt as well as maintaining the highest
quality sound and optimum screen brightness. Remember that if
patrons are to enjoy a film fully, each film handler should try to
keep that film in top condition throughout its useful life. A film
will look best to your patrons if it has been properly cared for and
has ALWAYS been handled in a clean environment and projected
by carefully maintained equipment.

Patrons say thanks for your efforts by coming back! @
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PRESIDENTS AND EX

ECUTIVE SECRETARIES O

NATO of Alabama

P.O. Box 1689

Dothan, AL 36302

(205) 792-2151

President:

Rufus A. Davis III, Dothan, AL
Executive Director:

Harry Curl, Birmingham, AL

NATO of Arkansas

P.0. Box 472

Hamburg, AR 71646

(501) 853-9977

President:

Robert A. Carpenter, Hamburg, AR
Secretary/Treasurer:

Mary Beth Reed, Little Rock, AR
Legislative Chairman:

Robin Wightman, Little Rock, AR

NATO of North & South Carolina
6322 Old Coach Road

Charlotte, NC 28215

(704) 568-6590

President:

Keith W, Spitzer, Columbia, SC
Executive Secretary/Treasurer:
Faye M. Purser, Charlotte, NC
Legislative Chairmen:

W. Sanford Jordan, Raleigh, NC
Jack D. Fuller, Jr., Columbia, SC

NATO of Colorado & Wyoming
P.O. Box “C”

Sheridan, WY 82801

(307) 672-5791

President:

Ross Campbell, Sheridan, WY

Connecticut Association of
Theatre Owners

164 E. Center Street

Manchester, CT 06040

(203) 649-2596

President:

Steve Menschell, Manchester, CT

NATO of Metropolitan D.C.

9310 Warwick Boulevard

Newport News, VA 23601-4596
(804) 595-2207

President:

Ted Pedas, Washington, D.C.
Executive Director:

Jerome Gordon, Newport News, VA

NATO of Florida

Box 10066

Jacksonville, FL 32207

(904) 731-9616

President:

Bob Fulford, Jacksonville, FL
Executive Secretary:

Bill Fleming, St. Augustine, FL
Treasurer:

Tommy Hyde, Jacksonville, FL
Legislative Chairman:

Paul Sanford, Jacksonville, FL

NATO of Georgia

P.0. Box 391

Columbus, GA 31994

(404) 576-3400

President:

Michael W. Patrick, Columbus, GA

NATO of Idaho

1901 Empire Way

Boise, ID 83709

(208) 375-2014

President: Larry Roper, Twin Falls, ID
Secretary/Treasurer:

Jean Anderson, Boise, ID

NATO of Kentucky

c/o Judy Drive-In

606 Brookside Drive

Mt. Sterling, KY 43053
President:

John D. Baker, Mt. Sterling, KY
Secretary/Treasurer:

Jack E. Frazee, Frankfort, KY

Louisiana Association of Theatre
Owners, Inc.

P.0. Box 549

Natchitoches, LA 71458

(318) 352-2581

President:

Truman Maynard, Natchitoches, LA

Executive Secretary:

Ruth Bohne, New Orleans, LA

NATO of Maryland

9310 Warwick Boulevard

Newport News, VA 23601-4596

(804) 595-2207

President:

Frank H. Durkee III, Baltimore, MD
Executive Director:

Jerome Gordon, Newport News, VA

NATO of Mississippi

904 West Coleman Street
Hammond, LA 70401

(504) 345-0900

President:

George Solomon, Hammond, LA
Secretary/Treasurer:

Mrs. Paul Maxey, Senatobia, MS

Montana Association of
Theatre Owners
Box 977
Kalispell, MT 59901
(406) 755-8428
President: Tom Hines, Kalispell, MT
Executive Secretary:
Donna Kilpatrick, Laurel, MT

NATO of Nebraska

P.0. Box 81848

Lincoln, NE 68501

(402) 474-4909

President:

David C. Livingston, Lincoln, NE

Theatre Owners of New England
60 Temple Place

Boston, MA 02111

(617) 542-9144

President:

Charles Goldwater, Boston, MA
Executive Director:

Carl Goldman, Boston, MA

NATO of New Jersey

486 Bloomfield Avenue
Montclair, NJ 07042

(201) 746-5565

President:

Paul Petersen, Montclair, NJ

New Mexico Theatre Owners
Association

P.O. Box 100

Clovis, NM 88101

(505) 763-6615

President: Abby Parrish, Clovis, NM

Secretary/Treasurer:

Scott Brewer, Santa Fe, NM

NATO of New York State

244 West 49th Street

New York, NY 10019

(212) 246-6460

President:

Bernard Goldberg, New York, NY
Treasurer:

Steve Wiener, New York, NY

NATO of North Central States

¢/o MIDCO Theatres

Foshay Tower, Suite 1000

821 Marquette Avenue

Minneapolis, MN 55402

(612) 332-8824

President:

Larry Kirschenmann, Minneapolis, MN
Executive Secretary:

Martin Pinkstaff, Minneapolis, MN

NATO of Ohio

1024 Dublin Road

Columbus, OH 43215

(614) 488-3904

President:

Russell J. Wintner, Cleveland, OH
Executive Director:

Gene P. King, Columbus, OH

Oregon Theatre Owners
Association, Inc.

1953 N.W. Kearney

Portland, OR 97209

(503) 226-2735

President:

Larry R. Moyer, Portland, OR

Executive Secretary:

Chuck Nakvasil, Portland, OR

Theatre Owners of Pennsylvania
P.O. Box 1499

Reading, PA 19603-1499

(215) 374-4904

President:

Richard A. Fox, Reading, PA

NATO of Western Pennsylvania
1219 Fuiton Building

107 Sixth Street

Pitisburgh, PA 15222

(412) 281-6475 or 6476

President:

James Cawley, Pittsburgh, PA
Director: George Tice, Pittsburgh, PA
Executive Secretary:

Inez Krafchek, Pittsburgh, PA

NATO of Tennessee
P.O. Box 228
Goodlettsville, TN 37072
(615) 859-3368
President:

Leon Hurst, Goodlettsville, TN {'\

Executive Secretary:
Vince Vinson, Columbia, TN

NATO of Texas

6060 No. Central Expressway #450
Dallas, TX 75206

(214) 369-3295

President: John Coles, Houston, TX
Executive Director:

Bill Slaughter, Dallas, TX

United Theatre Owners of Oklahoma
P.O. Box 54484

Oklahoma City, OK 73154

(405) 843-1158

President:

Dennis Collier, Kingfisher, OK
Executive Director:

Fern Rice, Oklahoma City, OK
NATO of Virginia i
9310 Warwick Boulevard

Newport News, VA 23601-4596
(804) 595-2207

President:

Frank Novak, Richmond, VA
Executive Director:

Jerome Gordon, Newport News, VA
Legislative Chairman:

Sam Bendheim, III, Richmond, VA

NATO of West Virginia

P.O. Box 1957

Huntington, WV 25720

(304) 255-4036 or (304) 523-0185
President:

Derek Hyman, Huntington, WV
Executive Director:
Eileen K. Ledford, Charleston, WV *

Motion Picture Exhibitors of Wash-
ington, Northern Idaho & Alaska

12040 98th Avenue N.E.

Kirkland, WA 98034

(206) 823-9456

President: Earl Barden, Yakima, WA

Secretary/Treasurer:

Bud Saffle, Seattle, WA

NATO of Wisconsin

212 West Wisconsin Ave., Suite 210
Milwaukee, WI 53203

(414) 271-6696

President:

Dean D. Fitzgerald, Milwaukee, WI

Executive Director: Y
Wayne J. Painter, Milwaukee, WI "
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MOTION PICTURE AND

AUDIOVISUAL PRODUCTS DIVISION

EASTMAN KODAK COMPANY

343 STATE STREET, ROCHESTER, NY 14650

OFFICES

Atlanta

Chicago

Dallas

Hollywood

Honolulu

Montreal

New York

Toronto

Vancouver

Washington

4 Concourse Parkway, Suite 300 (404) 668-0500
Atlanta, GA 30388

1901 West 22nd St. (312) 218-5174.
Oak Brook, IL 60522-9044

Williams Square (214) 506-9700
5221 North O’Connor Bl., Suite 600

Dallas, TX 75039

6700 Santa Monica BI. (213) 464-6131

P.O. Box 38939
Hollywood, CA 90038

1122 Mapunapuna St.
P.0. Box 17007
Honolulu, HI 96817

(808) 833-1661

Kodak Canada, Inc.

2 Place du Commerce
Ile de Soeurs

Montreal, PQ H3E 1Al

(514) 761-3481

1133 Avenue of the Americas (212)930-8000
New York, NY 10036
Kodak Canada, Inc. (416) 766-8233

3500 Eglinton Avenue West
Toronto, ON M6M 1V3

Kodak Canada, Inc.
1225 East Keith Road
North Vancouver, BC V7J 1J3

(604) 987-8191

1555 Wilson Bl.
DC/Arlington, VA 22209

(703)558-9220
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